Traditional communications do NOT
sustain Donor relationships.

It’s time to redesign Donor
communications that focus on a
Personalized Donor Experience




« 86% of Donors said “Prompt, personal gift
acknowledgements and

« Meaningful, measurable reports on their
gifts at work would cause them to remain:

— Indefinitely loyal while
— Increasing the value of their gifts!”

In other words...a PERSONALIZED APPROACH!

Donor Centered Fundraising, Penelope Burk
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2006-2007 Annual Fund Total

$1,019,638.60

$944,697.05

$74,941.55

93%

0%
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BUILDING NEW DONOR LOYALTY
Creating Donor Relationships

Don’t leave Donor loyalty to
chance...you need to build the
personalized experience and
Deliver!

MANAGING DONOR EXPERIENCES

Retaining Donor Relationships

Sustaining those existing
relationships that mean the most!
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It costs 6x more to acquire a new donor
than it does to keep an existing Donor!

Shaun Smith & Joe Wheeler, Forum, an FT Knowledge Company
Executive Summary
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The Question Remains:
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2
How DO you sustain the

relationship over time?
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PERSONALIZED SCHEDULED COMMUNICATIONS

DElIVeranle

Partner Page

DESCIHIPIeN

Parent of Alumni Page

Parent Page

Alumni Page
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Customized
Stewardship Pages
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Thank-You

Welcome Partner Pages

Trustee Pages

Chuckls Corner
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Donor Response

You are great to think of us way down here! Missy and | loved the cookies and the DVD.
Thank you and | enjoyed surfing the Proctor web page this morning, very sophisticated.
Wish we would be there to see campus at this time of year.
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Total E-Pages sent 2006-2007 : 77,704
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E-mail me at
kKimhurlbutt@yahoo.com
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